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From Relationship to Interest Graph: 
The Shift That Changes Everything

BECOME THE BOSS OF YOUR LINKEDIN

 

THE ALGORITHM HAS A NEW BRAIN!



TOPIC DNA/FINGERPRINTING

 💖 Let's reset your feed 
(this forms our foundation) 

So you start seeing what you really
want to!

Think of the algorithm as a naughty
puppy who you just need to train.
      



CHALLENGE 1

 💖 Let's reset your feed 
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10 WAYS TO TRAIN LINKEDIN’S NEW BRAIN

Your feed is no longer a reflection of your network. It's

a reflection of your behaviour. Every click, comment,

save, and scroll teaches LinkedIn™'s Interest Graph

what you care about - and determines what it shows

you next. Here's how to use that deliberately. 
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WHAT TO DO BEFORE POSTING

Comment 

Find your tribe 

Don’t use ANY automation (use as inspiration and

then make yours).

Quality v Quantity 

Consistency is KEY

Use humour!

Add an image to your comments if you can make

relevant!



Comment for up to 60 minutes AFTER you post on

LinkedIn (again even for 10 minutes really helps).

Pinned comments - add a pinned comment to your posts

Reply fast

Get personal - pin a relevant pic of yourself in the

comments

Pin in a CTA 

Links in the original post decrease reach by up to 40% 

WHAT TO DO AFTER POSTING



CHALLENGE 2

 💖 Remove the noise 
(and take back control of your feed)

👋 Quick reassurance
This is not rude.
You’re not unfriending anyone.
You’re simply cleaning up your signals.
It’s about teaching LinkedIn what’s useful
for you right now.



CHALLENGE 3

 💖 Following & connecting 
(with intent, not chaos)

☕ Algorithm reminder
360Brew doesn’t care how many
connections you have - it cares how
relevant they are and how you interact
with them.
      



BUILDING AUTHORITY



BUT.... WHAT IS IF PEOPLE CAN’T SEE YOU!

Account settings matter! - Ensure your profile has the right settings so you can BE SEEN.

Click on settings > Visibility / Visibility settings now check....

Profile viewing - show your name and headline

Page visit visibility is ON

Public profile visibility - check your custom URL www.linkedin.com/in/yourname

Profile visibility is ON

Basic info is ON

Page owners exporting your data is OFF



BUT.... WHAT IS IF PEOPLE CAN’T SEE YOU!

Data Privacy / Privacy settings

Who can see download your emails and who can see your connections - OFF

Visibility outside of LinkedIn ON

Active status - all LinkedIn members 

Sharing profile edits - OFF (Unless you eant people to see updates)

Mentions and Tags ON

Who can follow you EVERYONE

Profile photo visibility ALL LINKEDIN



CHALLENGE 4

 💖 Thank-you day 
(aka: be a decent human)

☕ Algorithm reminder
360Brew values relationship depth, not
surface-level engagement. 
Specific beats generic.
      



10 WAYS TO
INFLUENCE
YOUR OWN FEED



Engaging with new and

existing connections

10 WAYS TO INFLUENCE YOUR OWN FEED



The power of comments

and reactions

10 WAYS TO INFLUENCE YOUR OWN FEED



Visiting profiles and

direct messages

10 WAYS TO INFLUENCE YOUR OWN FEED



Dwell time - the silent

engagement

10 WAYS TO INFLUENCE YOUR OWN FEED



Saving posts (for later)

10 WAYS TO INFLUENCE YOUR OWN FEED



Formating

10 WAYS TO INFLUENCE YOUR OWN FEED



Hashtags and

keywords 

10 WAYS TO INFLUENCE YOUR OWN FEED



Engaging with

suggested posts

10 WAYS TO INFLUENCE YOUR OWN FEED



Timing matters!

10 WAYS TO INFLUENCE YOUR OWN FEED



Shaping your feed -

private actions

10 WAYS TO INFLUENCE YOUR OWN FEED



CHALLENGE 5

 💖 Networking 
(without making it weird)

Quick truth bomb:
❌ Networking is not collecting humans
like fridge magnets
 ✅ Networking is showing up so LinkedIn
(and actual people) know who you’re for
and what you’re about



📌 How often should I post?

Often enough to stay on the radar—without lowering the quality of your content

📌 How many comments should I leave a day?

5 thoughtful comments beat 50 lazy ones. Every. Time.

📌 How do I nurture my own posts?

Encourage conversations - tag in relvant people you know would be interested to kick start

this Start conversations in the comments. Don’t just drop random links—drop value bombs.

📌 What about using AI to scale my comments?

Forget it —if not, you're treating your network like they are dummies.

Posting without engaging can still work. 

But posting with purpose? That’s where the gold is.

So.... How often do you post a week (on average), How many comments do you leave a

week (on average)

FAQ’S



CHALLENGE 6

 💖 Profile visuals, featured & recommendations
(the trust stack)

☕ Algorithm reminder
360Brew looks for confidence and 
consistency signals. 
Humans look for proof. 
Featured content and recommendations 
quietly provide both. 



YOUR PROFILE AND WHY IT
MATTERS SO MUCH



YOUR PROFILE

STEP 1

STEP 2

STEP 3



MAKING THE MOST OF YOUR LINKEDIN BANNER



MAKING THE MOST OF YOUR LINKEDIN BANNER



YOUR NAME



PRONOUNCE OR
SECRET INTRO ;)



HEADLINE SUMMARY



ADDING MORE INFO TO YOUR PROFILE



ABOUT AND SERVICES



FEATURED AREA



FEATURED AREA

Your Featured Section is your second biggest digital asset. Are you treating it like one?

Did you know, less than 15% of LinkedIn's active members use their Featured Section. That means most people miss a HUGE chance to build trust, show expertise,
and turn profile visitors into leads.

Your banner grabs attention. Your Featured Section closes the loop.

When someone lands on your profile, they need a clear next step. If your Featured Section is empty, you’re leaving money on the table.

What should you put there?

✔️ Easy to say YES to options:

– A lead magnet (free guide, checklist, or resource)
– A booking link for a call (keep it limited, make it special)
– A low-cost offer (mini-course, paid guide, or workshop)
– A top-performing post (social proof in action)

Make sure every item is visual. Images drive more clicks than text. Let your visuals do the talking and guide your visitor to take action.



FEATURED AREA

Keep it simple. 1-2 offers max. Too many choices = no action.

How often should you update it? → Review it quarterly.
→ If your lead magnet is working, keep driving traffic to it.
→ Only switch if you have something stronger.
→ Highlight new wins or evergreen content as needed.

Your Featured Section is your second biggest piece of digital real estate-right after your banner. When you treat it like prime property, you turn casual visitors into
real leads.

Here’s how I do it (and how my clients win on LinkedIn):

– Direct attention from banner to Featured
– Keep CTAs clear and simple
– Use images to boost clicks
– Track what converts, then double down

Ready to make your profile work harder for you?



RECOMMENDATIONS



IMAGES

VIDEO

DOCS/PDF’S

WHAT TYPE OF CONTENT IS ON THE WAY DOWN...
Text only posts
Polls
Other formats - external links, reposts, slideshares

WHAT TYPE OF CONTENT IS GAINING GROUND?



Source - Richard Van Der Bloom Algorithm Insights 2025 report

STRUCTURING FOR SUCCESS:

THE 5 LINKEDIN POST
FORMATS THAT OUTPERFORM













IMPERFECT POSTS...

Source - Richard Van Der Bloom Algorithm Insights 2025 report

7 COMMON POSTING HABITS THAT DO MORE HARM THAN GOOD

1. Emoji Overload: From Fun to Flagged
2. White Lines ≠ White Space
3. Talking to Yourself in the Comments? Not Smart.
4. Listicles Work- But There’s a Sweet Spot
5. Don’t Repeat Formats Without a Break
6. External Fonts = Internal Confusion
7. Editing Your Post: Small Fix? Fine. Big Change? Big Problem.



If likes are a nod and comments are a handshake, then a
save is a bookmark in the brain. 

WHAT PEOPLE SAVE THE MOST

Images 

Documents 

Video 

Text posts 

Source - Richard Van Der Bloom Algorithm Insights 2025 report

SAVED POSTS
THE ULTIMATE INDICATOR OF REAL VALUE



EMPLOYEE ADVOCACY ON LINKEDIN

Source - Richard Van Der Bloom Algorithm Insights 2025 report

On average, employee activity accounts for 42% of all
engagement received on company pages. This figure
rises to 56% for large corporations—likely due to their
structured use of EA tools—and drops to just 24% for
SMEs, where formal advocacy programs are less
common.

Internal engagement (likes, comments, shares from
employees) carries 1.6x less weight than engagement
from external audiences, both in terms of reach and
perceived credibility.



BEST TIMES TO POST

Source - Richard Van Der Bloom Algorithm Insights 2025 report



FREQUENCY OF POSTING

Source - Richard Van Der Bloom Algorithm Insights 2025 report



ARTICLES & THOUGHT
LEADERSHIP ADS 
Getting ‘known’ as an authority is key to making Linkedin work for you 

Look at contributing to articles, here’s how...
https://www.linkedin.com/pulse/topics/home/

Find a relevant topic (see all topics bottom right) example search for events

To find articles 
https://www.linkedin.com/pulse/topics/home/
scroll down to bottom (on right) all topics

Thought leadership ads
Conversion rates far out perform traditional ads - showing sift toward expert
driven content - see below for more:

 https://business.linkedin.com/marketing-solutions/native-advertising/thought-
leader-ads



Engage in a Way That’s True to YOU!
🔸 Personalise your invitation (when possible) to make a great first impression.
🔸 Follow up to keep the conversation going.
🔸 Share valuable insights or resources to nurture the relationship.
🔸 Mix it up with voice or video messages to add a personal touch.

Find the Right People & Engaging Content – Make LinkedIn Search Work for You
🔸 Use LinkedIn’s search to discover and save:

People you want to add to your network
Warm leads and potential referrals to connect with
Users posting in areas that align with your goals
Topics and posts that interest you
Companies in industries you're targeting

There's so much you can do here!
Don’t let LinkedIn dictate your approach—take control and make it work for you. You’re in the driver’s seat, 
so take charge!

INVITATIONS & MESSAGING



Something that confuses a lot of you is around should I
𝗙𝗢𝗟𝗟𝗢𝗪 or 𝗖𝗢𝗡𝗡𝗘𝗖𝗧 on LinkedIn?

 Can you connect with someone who displays a 'Follow'
button?
 Yes you can - here’s the differences...

𝗖𝗢𝗡𝗡𝗘𝗖𝗧 is what LinkedIn is all about - it’s about a two way
conversation.

FOLLOW OR CONNECT?



People can choose to lead with the Follow button and, if we chose Creator mode
when it was available, then the Follow button still displays automatically.

Sometimes there is a good reason for wanting that if you are trying to build an
audience to broadcast to, or you want to make the first interaction with you as
easy as possible or you are looking to be an 'Influencer'?! 

 BUT ... it 𝙙𝙤𝙚𝙨𝙣’𝙩 mean that we can’t connect or that people don’t want to connect
... though they may be encouraging the Follow as a first option.

 Want to Connect❓

✔ Go to the ‘more’ button to the right of the 'Follow' and you’ll find the ‘Connect’
option hidden away in there.

 Easy.

 So what about you - would you prefer to Connect or Follow?

FOLLOW OR CONNECT?



1️⃣ The Law of Tools
Use safe tools and approved extensions only. Automation hacks and shady growth tools risk your
account
Example: Using an approved scheduler like LinkedIn’s native scheduling tool vs. auto-DM bots.
What This Means For You: Protect your credibility. If LinkedIn doesn’t trust you, it won’t show you.

2️⃣ The Law of Engagement
Engage 15–30 minutes before and after posting. Don’t post and disappear.
Example:  Commenting meaningfully on 5 posts in your niche before publishing your own.
What This Means For You:  Warm up the algorithm. Engagement signals relevance.

3️⃣ The Law of Consistency
Batch, plan, and show up regularly. Growth compounds.
Example: Posting twice a week every week instead of 5 posts in one week then silence.
What This Means For You: Consistency builds familiarity. Familiarity builds trust.

THE LINKEDIN LAWS.....



4️⃣ The Law of Pillars
Stick to 3–4 core topics. Random posting creates random reach.
Example:  Marketing strategy, LinkedIn training, small business mentoring — not marketing one day and
your dog’s dinner the next (unless it links to your message!).
What This Means For You:  Train the algorithm what you’re about.

5️⃣ The Law of Tagging
Tag sparingly and only when relevant.
Example:  Tagging a client you genuinely collaborated with - not tagging 20 influencers hoping for reach.
What This Means For You:  Relevance > reach hacking.

6️⃣ The Law of Profile
Your headline, banner and About section must convert profile views into action.
Example:  “I help SME founders demystify marketing and grow confidently” vs. “Marketing Consultant.”
What This Means For You:  Visibility is pointless without clarity.

THE LINKEDIN LAWS.....



7️⃣ The Law of Banners
Your banner should explain who you help and how.
Example: A branded banner with: “LinkedIn Training | Marketing Mentoring | Workshops for SMEs”
instead of a stock skyline.
What This Means For You: Your banner is prime billboard space. Use it.

8️⃣ The Law of Format
Use portrait (4:5) posts for maximum screen space.
Example: A vertical carousel that fills the mobile screen vs. a small square graphic.
What This Means For You:  Take up more real estate = more attention.

9️⃣ The Law of Layout
Make content easy to scan.
Example: Short sentences. White space. Clear spacing. Not a 20-line paragraph block.
What This Means For You: If it looks hard to read, people won’t.

THE LINKEDIN LAWS.....



🔟 The Law of Colour
Stick to 2–3 brand colours.
Example:  Using consistent magenta, black and white branding instead of rainbow chaos.
What This Means For You:  Consistency makes you recognisable.

1️⃣1️⃣ The Law of Typography
Choose clear, mobile-friendly fonts.
Example: Simple sans serif fonts over decorative script fonts in carousels.
What This Means For You: If it’s hard to read on a phone, it’s wasted effort.

1️⃣2️⃣ The Law of Space
White space = premium feel.
Example:  Leaving breathing room around text instead of cramming every inch.
What This Means For You:  Clarity creates authority.

THE LINKEDIN LAWS.....



1️⃣3️⃣ The Law of Templates
Customise templates. Don’t look like everyone else.
Example:  Editing Canva layouts to match your branding rather than using default colours and fonts.
What This Means For You:  Blending in means being ignored.

1️⃣4️⃣ The Law of Data
Track what works and refine.
Example: Noticing posts about client case studies get 3x comments compared to generic tips.
What This Means For You: Double down on what drives conversation.

1️⃣5️⃣ The Law of Action
Always include a clear CTA.
Example: “Comment ‘PLAN’ and I’ll send you the checklist.”
What This Means For You: If you don’t guide people, they scroll.

THE LINKEDIN LAWS.....



1️⃣6️⃣ The Law of Story
Stories stick. Corporate waffle doesn’t.
Example:  Sharing a real client challenge and outcome vs. posting “We are delighted to announce…”
What This Means For You: Humans connect with humans.

1️⃣7️⃣ The Law of Network
Relationships amplify reach.
Example:  Regularly engaging with peers, clients and industry voices — not just broadcasting.
What This Means For You:  LinkedIn is a networking platform first, content platform second.

THE LINKEDIN LAWS.....
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